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WE WERE SEEING 
SPOTS BEFORE 
OUR EYES 


There were spots on the posters, spots 
on the entry boxes, spots on banners, 
spotted concession attendants, spotted 
managers and spots all over the malls. 
No, it wasn’t an epidemic of chicken 
pox. It was the result of our 
promotional efforts to launch Walt 
Disney’s 101 Dalmatians. 


Everyone who participated in the 101 
Dalmatians Spotacular contest 
received similar material from Buena 
Vista but that was just the start. A 
quick survey of participating theatres 
showed us that the kits were well used 
and many people came up with their 
own twist on the contest. Here’s what 
went on in some of the theatres: 


DAN KLASSEN , PETER VON 
STEIN AND STAFF - Garden City, 
Winnipeg 


From July 3 - 6, the entire Garden City 
shopping centre took part in a 101 
Dalmatians’ event. Black and white 
balloons, paw prints, 5 standees and 47 
101 Dalmatian one sheets decorated 
the mall. Mall management paid for 
100,000 full-colour flyers and 69 radio 
spots, all of which advertised the 
opening date of the picture and the 
event at the mall. The Spotacular 
contest attracted over 1,000 entries 
and the Humane Society put up a 
display in the centre court of the mall 
which promoted the society’s 
Adopt-A-Pet program. A balloon 
burst contest was created by the 
Humane Society and mini-posters 
were used as prizes. Local television 


came by to record the event and Dan ~ 


reports that the theatre phone rang off 
the hook with questions about the 
promotion, the Spotacular contest and 
the opening date for the picture. 


RHONDA YOUNG AND STAFF - 
Paramount, Edmonton 


The Paramount was showing 
Terminator at the time when the 
contest was being offered and people 
attending didn’t seem interested in 
entering the contest. So, Rhonda took 
her banner and entry forms and visited 
various daycare centres in her area. 
Her winners were invited to a special 
screening of Shipwrecked and 
admission was given to children 
wearing their 101 Dalmatians T-shirts. 
Parents gained admission by donating 
an item of food for the Edmonton 
Food Bank. The trailer for 101 
Dalmatians was shown before 
Shipwrecked and the candy bar was 
open. 
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Children and their parents gathered around the 101 Spotacular Contest display at Vancouver's Park 
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BRENDA BUGG, SCOTT KILLEN 
AND STAFF - Bankers Hall, Calgary 


101 Dalmatians didn’t screen at 
Bankers Hall but the staff thought they 
would promote the movic to their 
customers. A display was made with 
entry boxes in the shape of doghouses. 
The banner was right bchind the entry 
forms and the whole display was 
located so that no one entering the 
theatre could miss it. 


PATRICIA SMITH , KIM MORLEY 
AND STAFF - Lime Ridge Cinemas, 
Hamilton 


The lobby of the theatre was complete 
with characters from the movie painted 
on the box office mirrors and entry 
boxes in the form of a fire station, 
Cruella’s mansion and the Radcliff 
home. On opening day the staff 
dressed up as dalmatians and 
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face painting for kids who came to see 
the picture. The staff all had 
dalmatian T-shirts which had been 
made by a staff member and, in 
addition to the Spotacular contest the 
Lime Ridge Cinemas had a "Name The 
Puppies" contest, a trivia contest and a 
colouring contest. Prizes were 
collected from various local businesses 
and awarded to contest winners. 


GENNY LE BLANC , GLENN 
BARKHOUSE AND STAFF - 
Paramount, St. John 


All of the local daycare centres within 
walking distance of the theatre were 
contacted and theatre staff helped plan 
an outing to 101 Dalmatians. Mini 
posters were given to the centres for 
display and children from the centres 
were given entry forms. Glenn was 
also able to obtain display space for 
101 Dalmatians in several stores in a 
nearby mall. 


JOHN PEDERSON, STEPHEN 
YUEN AND STAFF - Richport and 
Richmond Centre 


Three malls located near these 
theatres were approached by John and 
Stephen. Pet stores, toy stores, and 
children’s clothing stores all took part 
in a puppy hunt. Children who visited 
the theatres were given entry forms 
and a list of locations in which to 
search for the puppies. At the end of 
the search they should have had 101 


puppies recorded and the locations 
where they found them. Lobby 
displays for the movie and decorated 
entry boxes were placed in both 
theatres. 


DAN BOYD AND STAFF - Capitol, 
Kitchener 


Dan rented a dalmatian costume and 
became part of the activities of a local 
Sidewalk Sale. He handed out flyers 
about the contest, inviting children to 
enter at the theatre. The theatre lobby 
and contest entry boxes were 
decorated in a 101 Dalmatians motif. 


CLIFF GALLANT, KAREN CRAIG 
AND STAFF - Park Royal, Vancouver 


The Park Royal entry boxes were done 
up as doghouses but Cliff, Karen and 
the staff were thinking ahead. They 
had the contestants drop their entries 
into boxes according to the entrant’s 
T-shirt size - small, medium or large. 
It must have saved some time when it 
came to awarding the prizes. 


JULIE AGNOLIN AND STAFF - 
Devonshire Cinemas, Windsor 


The lobby contained two large displays 
with paw prints on the carpet leading 
up to the entry boxes. Julie reports 
that the children loved following the 
tracks and counting the spots. The 
Devonshire had a colouring contest as 
well and Julie’s son accompanied her 
into the mall, dressed as a dalmatian. 
He was given the job of handing out 
the entry forms and Julic reports that 
his costume was a big hit. Entries in 
the colouring contest were put on 
display in the Devonshire. Another 
contest consisted of a "Guess The 
Number of Dog Biscuits" in a jar. 
Anyone purchasing a large soft drink 


was given an entry form for this contest 
and the winner reccived a pass for four 


to a local amusement park. 


CHRISTINE ORFORD, CATHIE 
LEONETTI AND STAFF - Parkway 5, 
Windsor 


Cathie reports that the contest was a 
raging success and that they couldn’t 
makc the ballots fast enough. Three 
dog houses, small, medium and large, 
were available to reccive the entries. 
Cathic, dressed as Cruella De Vil, and 
her nephew, dressed as a dalmatian 


puppy, greeted the audience on 
opening night and explained the 
Spotacular constest to customers. The 
Parkway has had several group sales 
for the picture and ran a colouring 
contest. 


The Cyborg ..... Arnold Schwarzenegger 


TERMINATOR 1: THE TALE OF THE 


MIDNIGHT SHOW 


By Susan Davies and Rick Dennis 


Editor’s Note: David Polny sent us the 
following promotion and we believe it 
deserves special recognition. Susan 
and Rick are to be congratulated for 
having the foresight to recognize the 
profitability of screening the original 
Terminator before the sequel was 
released. It has also started us 
thinking about the possibility of 
running similar screenings across the 
country for the next suitable picture. 


The Terminator IT promotion 
consisted of a midnight showing of the 
first Terminator movie. This was done 
to meet the following objectives: 


1. To offer anyone who missed the 
first part of the saga the opportunity to 
see the movie on the big screen. This 
would, in turn, spark their interest in 
secing Terminator 2. 


2. To give customers who saw the first 
picture a chance to refresh their 


memories before they caught the 
sequel. 


In cither case, the midnight showing 
was used to make the public aware of 
the new film. 


Terminator was shown at midnight on 
Saturday, June 29 at the Capitol 
Square Cinemas. The ticket price was 
$5 and the public was asked to bring an 
item of food for the Edmonton Food 
Bank. The Edmonton Food Bank was 
included in this promotion as they 
were having difficulty meeting their 
food quota and this was our way of 
helping. 


The midnight showing of Terminator 
was promoted in two stages. The first 
stage saw distribution of flyers. These 
contained the date, time, place, title 
and ticket price. These handouts were 
available at all Famous Players 
theatres one weck prior to the 
screening. They were placed at the 
box office and at concession counters. 
Six hundred were given to the theatres 
and all had been taken two days after 
they had been placed. Gold’s Gym 
also had our handouts available to 
their customers. In turn, they were 
allowed to have a lobby display of body 
building equipment on the evening of 
the screening. 


Newspaper advertising was also used 
to promote the screening. From 
Monday through Thursday (June 24 - 
27), ads for the screening were 
included under the Capitol Square 
heading in both the Edmonton Journal 
and the Edmonton Sun. Again, date, 
time, place and price were included. 
The advertising caught the attention of 
Edmonton Journal film critic Marc 
Horton who listed the screening in his 
weekly column. 


Total cost for the promotion was 
approximately $400. This includes film 
and staffing costs. No direct charge 
was made for advertising space as it 
was part of Famous Players’ 
combination ad. Total attendance was 
278 people with box office receipts of 
almost $1,400 and concession sales of 
approximatcly $600. A total of 278 
items of food were collected for the 
food bank. Allin all, a profitable 
evening. 


CONCESSIONS 
PROMOTIONS 


By Stuart Pollock 


The concessions area has had a 
number of promotions in place in 
various parts of the country this past 
summer. 


HERSHEY CANADA, FAMOUS 
PLAYERS AND THE CHILDREN’S 
MIRACLE NETWORK 


This promotion took place in six 
markets. Our supplier, Hershey 
Canada, approachcd us about the 
possibility of working together to 
increase sales of their products, 
Twizzlers and Nibs. A portion of the 
proceeds from increased sales would 
benefit The Children’s Miracle 
Network of hospitals. We thought the 
promotion was perfect. It gave our 
staff a chance to use their sales skills, 
while benefitting the children of their 
community and the image of Famous 
Players. 


It worked this way. Twizzlers and Nibs 
in participating markets all carricd a 
special sticker which the customer was 
encouraged to place on The Children’s 
Miracle Network point of sale poster. 
When all spaces on the poster were 
filled, Hershey Canada made a $200 
donation to the children’s hospital in 
that area. Hospitals benefitting from 
the program were the Izaak Walton 
Killam in Halifax, London’s Children’s 
Hospital of Western Ontario, 
Winnipeg’s Children’s Hospital of 
Winnipeg Research Foundation, the 
Alberta Children’s Hospital 
Foundation in Calgary, the Northern 
Alberta Children’s Hospital 
Foundation of Edmonton and the 
British Columbia Children’s Hospital 
in Vancouver. 


We are pleased to report that all 
participating theatres met their targets 
for increased sales and a total of 
$13,000 was donated by our supplier. 
We should also note that theatres 
experienced an average increase in the 
sale of Twizzlers and Nibs of 5% and 


the Edmonton arca Icd all regions with 
an increase in sales of 13.4%. By 
leading all regions, the Edmonton area 
earncd an additional $2,800 for the 
Northern Alberta Children’s Hospital 
Foundation. 


We have had nothing but positive 
comments about this promotion and 
we will certainly be looking at 
expanding the contest to include more 
markets in 1992. 


WILD WHEELS SUMMER 
PROMOTION FROM COCA COLA 


Wild Wheels......wild times......and wild 
winners. 


Everyone was a winner this summer 
with Coca Cola’s Wild Wheels 
promotion and we think the "Peel and 
Win" concept was a good one for our 
customers and our staff. The 
promotion started on June 1 and all 
theatres were instructed to keep selling 
the special Wild Wheels cups until 
supplies were depleted. This was 
accomplished by the end of July. 


The idea was to move our customers 
up into a larger size of soft drink and 
the promotion worked. The 33 ounce 
and 44 ounce Wild Wheels Cups were 
certainly a popular item on the bar. 


In terms of prizes, Famous Players had 
one Suzuki Sidekick, 32 Mountain 
Bikes, 163 Ultr cels and numerous 

ae tis 


‘oca Cola T-shirts. 


As Coca Cola and Famous Players will 
continue to work on circuit-wide 
promotions we would like to hear your 
comments on Wild Wheels. What 
went right? What went wrong? What 
do you think will work in 1992? All 
comments and suggestions are 
welcome. 


BATTER UP!!! 


The concessions department and Coca 
Cola decided that they would add a 
little fun to the Wild Wheels 
promotion by setting up regional 
contests for Toronto and Montreal. A 
private box at Olympic Stadium was 
obtained for a Chicago Cubs-Expos 
game. A box at Skydome for a 
Milwaukee Brewers-Blue Jays game 
was also on the line and the regions 
were challenged to complete to see 
which theatre could have the highest 
percentage increase in soft drink 
revenue per person over 2 CSR 
periods versus 1990. Results of the 
contest were not available at press time 
but we will bring you pictures of the 
triumphant theatre teams in the next 
issue. 


Winnipeg's Portage Place had great success with the Children’s Miracle Network promotion. Note 
their mascot "Twiz the Whiz" on the concession counter. 


WORKING AS 
ONE 791 


By David Polny 


The theme of the management meeting 
was WORKING AS ONE 91. It was 
held at Red Deer’s Park Plaza 
Cinemas and all theatre managers and 
assistants from Lethbridge, Calgary, 
Red Deer and Edmonton attended. In 
addition, Brian Holberton, Doug 
Smith, Sizaldo Medieros and Sharon 
Mills were present and Lisa Wakey, 
manager of the Park Plaza, acted as 
our hostess for the event. 


The seminar was a one-day event and 
was structured to maximize 
one-on-one involvement and the 
sharing of knowledge about all facets 
of operations. Management were 
assigned to work in teams of six. These 
teams were carefully structured to 
include a management member from 
each location in Alberta. Each 
management member had been asked 
in advance to develop an information 
package which would include their 
staff incentive programs, customer 
incentive programs and outlines of 
their promotions. They then presented 
their programs to the group and 
everyone involved benefitted from 
being exposed to a wide range of ideas 
and programs. 


That part of the seminar took the 
morning and when we broke for lunch 
we viewed an old Famous Players’ 
training film from the 1940s. Ruth 
Manning, of Calgary’s South Centre 
Cinemas, supplied the film. In the 
afternoon Doug presented citations 
and acknowledged management 
achievements. We then went into an 
open question period with all 
questions directed to Brian and Doug. 
Many concerns were addressed and 
this session gave everyone an 
opportunity to understand the 
reasoning behind some of Famous 
Players’ policies. 


All delegates received a bag filled with 
distributor products, concession 
products and products supplied by 
independent firms. In addition, the 
organizing committee of the seminar 
had worked very hard to gather prizes 
for those attending the mecting. A 
weekend for two at the Fantasyland 


Hotel in Edmonton and another at 
Calgary’s Westin Hotel are examples 


of the kind of prizes that were awarded. 


All in all, it was a highly informative 
session and I am sure it will be the first 
of a series. 


PERFORMANCE TRACKING 
INCENTIVE PROGRAM RESULTS 


By Heather McEvoy 


Summer films make the theatres a busy 
place and the extra effort from all staff 
is much appreciated. We are positive 
that all of the work does help to 
increase our attendance and we would 
like to thank everyone for the part they 
are playing in making this summer 
such a success. 


Clothing drives, car washes, bowling 
nights, seniors’ shows, training 
seminars, film promotions, newsletters, 
theatre rentals, gift certificate sales, 
staff barbeques, appreciation days, 
baseball games and theatre staff 
contests are just some of the things 
which have been organized this 
summer by our management teams. 
All this, coupled with long operating 
hours, special screenings, coupons, 
midnight shows, operating cost 
controls, market pricing and our 
summer concessions’ promotions. 


All management teams should stop 
and take a breath, and a bow. We are 
now in Sector 3 and we are sure your 
initiatives will prove even more 
successful in the coming months. 
Below are the results for Sector 2.: 


$2,500 Each 

St. Vital, Winnipeg 622 
West Edmonton Mall 605 
Station Square, Burnaby 588 
Cedarbrae, Toronto 582 
Loews, Montreal 570 


Square One, Mississauga 560 
Richmond Ctr, Richmond 542 


Cumberland, Toronto 533 
Cinemas, Laval 523 
$1,900 Each 

Parkway 5, Windsor 636 
Woodgrove, Nanaimo 614 


Richport, Richmond 612 
Garden City, Winnipeg 607 
Paramount, Edmonton 600 
Cinemas, Ste. Foy 517 
Paramount, St. John 496 
$1,300 Each 

Capitol, London 612 


Londonderry, Edmonton 604 
Town Centre, Pickering 549 


Runnymede, Toronto 521 
$950 
Capitol, Chatham 560 


Or 


Central 


The following promotions, transfers 
have taken place in the central region: 
Julie Agnolin has been promoted to 
manager, Devonshire, Windsor; Brent 
Gillen transfers to Lambton Mall, 
Sarnia as manager; 


The West 


The following promotions transfers 
took place in the west: Josephine 
Mayo has been promoted to manager, 
Polo Park; Manager Wally Sundquist 
transfers to the Varsity, Vancouver. 


The East 


The following new hire took place in 
the east: Cecil Morin has been hired 
as secretary in the Montreal office. 


Famous News is published by the 
Public Relations Department of 


Famous Players Inc., 
a Paramount Communications company. 


her retirement 


RETIREMENTS 


Natalie Mackay retired on May 1. 
Natalie started with Famous Players 
September 1962 as an usher at the 
Strand theatre in Edmonton. Natalie 
moved through the ranks of concession 
attendant, cashier, assistant manager 
and manager at various Edmonton 
theatres such as Garneau, Strand, 
Westmount and Varscona. In the last 
two years Nat has rounded out her 
tour of Edmonton to include the 
Londonerry and Westmount until her 
retirement. 


Michael Micelli, manager of the 
Devonshire in Windsor retired May 31 
after 46 years with Famous Players. 

He began his career as a 
fifteen-year-old, full time usher at the 
old Tivoli Theatre in Windsor. We 
wish Mike a happy retirement and 
know that he’ll be coming to the 
movies frequently because he loves the 
movies. 


PROMOTION 


Brittania 6-Ottawa promoted Robin 
Hood, Prince of Thieves with the 


Ottawa Sun, Energy 1200 Radio and 
the Archer’s Cabin by advertising "The 
Robin Hood Celebrity Shoot" Double 
passes, T-shirts and posters for the 
winning archers were given away. The 
promotion raiscd $300.00 for the Boy’s 
and Girl’s club and The Archer’s 
Cabin donated six free archery lessons. 
What a succesful promotion! 

@ 
The theatre lobby at Palliser Square in 
Calgary looked like Sherwood Forest 
in an effort to promote Robin Hood. 
About 35 members from the 
Anachronism socicty, dressed in 
medieval costumes were on hand to 
give out Tribute magazines and assist 
with prize giveaways. Prizes included 
Robin Hood posters and T-shirts. 
Congratulations on a great promotion. 


@ 
On the opening day of Robin Hood, 
Pickcring Towne Centre welcomed 
patrons with a doorperson dressed as 
Robin Hood. 

Oo 
To launch the release of Robin Hood: 
Prince of Thieves, Patrick Tamas of 
the Montreal office, coordinated a 
promotion with CHOM FM, Montreal 
Gazette and Musique Plus. The 
promotional opening was at the Loew’s 
theatre. In addition, Essam Mohktar, 
with the help of the SCA Medieval 
Recreation Socicty raised awareness 
for the picture. About a dozen 
performers from the society sang, 


danced and chanted outside the lobby 
and at the theatre entrance on busy 
St.Catherine St. Posters and standees 
were also placed outside which drew 
attention. 

12) 
In an effort to promote candy bar sales 
and children’s films, Michel Audet & 
staff at Promenade Cinemas, 
Gatineau, Quebec offered kid’s film’s 
on Saturday mornings at a special 
price. These morning screenings were 
advertised in the local paper. Michael 
received a cash bonus and a Citation of 
Honour. 

@ 
The staff at Le Parisien in Montreal 
held a contest to celebrate the one year 
anniversary of the film Cyrano de 
Bergerac. C/FP Distribution, Le 
Bearn restaurant and CITE FM 107 
helped make it possible. A draw was 
held for six dinners for two at 
Restaurant Le Bearn. 


Oo 
Jayne McDonald and Peter Jasica of 
the Jackson Square Cinemas organized 
an autograph session with the stars and 
director of "White Light". A ballot box 
draw was done with the winner invited 
to lunch with Al Waxman, Allison 
Hossak and Martin Kove. 
Congratulations on a great promotion! 
Jayne and Peter each received a cash 
bonus and a Citation of Honour. 


@ 
On Sunday June 16 Square 1, Sussex, 
Uptown, Cedarbrae, Skyway, Parkway 
and Towne & Countrye Cinemas held 
a Father’s Day Car Wash for charity. 
The advertising department developed 
the poster, flyer and tickets that 
promoted this event. Congratulations 
to everyone for their efforts. 

@ 
The staff at St. Vital Cinemas in 
Winnipeg teamed up to support the 
Children’s Hospital Book drive. Over 
1,500 books were gathered in support 
of the drive. 


Group Sales Round-up 


Our apologies to Polo Park Cinemas, 
Winnipeg. A total of 3,824 students 
cames through the theatre to see 
Hamlet and we missed mentioning the 
fact in our Group Sales report in the 
last issue of Famous News. 


| 


In the last edition of Famous News we ran a photograph of a promotion and asked you to identify the kneeling knight. It was a picture of James Wallace. 


bs 
net 


Can you name the cast of characters in this photograph? Hint: The shot was taken at the opening of the original Famous Players theatre in Sarnia, The 


Lambton Mall. 


CITATIONS OF HONOUR 


The following people received 
Citations of Honour and cash bonuses 
for their work to promote the film 
Cadence. Jacquelyne Mathe, Capitol 
theatre, London; George Coulter, 
Famous Players 6, London. Rob 
Denison , and Brenda Menzies of 
University Cinemas, Victoria 


‘(Congratulations to the following 
wpeople who worked to promote the 
movie The Doors: George Coulter, 
FFamous Players 6, London; Jason 
Frank, Capitol 6 Cinemas, Victoria; 
aind Brenda Menzies, University 
Cinemas, Victoria. Each received a 
ciash bonus and a Citation of Honour. 


Ctongratulations to George Coulter for 
hiis work to promote the film White 
Liight. George was awarded a 
caishbonus and Citation of Honour. 


Jayyne McDonald, Jackson Square 
Cimemas, Hamilton receives a Citation 
of IHonour for her efforts for the 
Sallvation Army Clothing Drive. 


Julie Agnolin and Sue Stewart of the 
Devonshire, Windsor received 
Citations of Honour and cash bonuses 
for their work to promote The 
Marrying Man. 


Cam Barolet and Genny LeBlanc, 
Paramount Theatre, Moncton, both 
reccive a Citation of Honour and cash 
bonus for their efforts to promote the 
Academy Awards night. 


David Matteis and Bill Patrick, Centre 
Theatre, Chatham both receive a 
Citation of Honour and cash bonus for 
promoting the film Out for Justice. 


Nt 


The Spring 1991 edition of Famous 
News did not contain a mailbag so we 
thought we would devote more space 
in this issue. We publish the letters as 
examples of the kind of service offered 


by Famous Players’ employees and as a 
way of recognizing individuals who 
went the extra mile. 


"It is my pleasure to be wntting to you 
and telling you that the service is 
excellent at the Paramount in Thunder 
Bay. On my last visit to the theatre the 
young lady who sold me my ticket was 
polite and informative. The gentleman 
and lady at the entrance were friendly 
and told me that the movie was upstairs. 
They then asked whether I could 
manage the stairs, as I am handicapped, 
and I said yes. I went to the concession 
stand and bought popcom and I asked 
the lady if she could carry it up for me. 
She said she couldn’t leave her post but 
she would find someone else to assist 
me. About five minutes later this same 
lady came up to see me and brought me 
a large container of water and napkins 
because she thought I might be thirsty. 
I thought this was extremely thoughtful 
and I thought you should know about 
my visit." 

@ 


"Our eighty teachers and students have 
returned from their viewing of Hamlet" 
at your theatre with great enthusiasm. 


The cleanliness and over-all good 
condition of your facilities has certainly 
added to the pleasure of your clientele. 


I would like to add my personal 
appreciation to Mr. Essam Mohktar and 
to his assistant, Mr. George Faria. Not 
only were these gentlemen competent 
and efficient but also very creative in 
problem-solving. Your ingenuity helped 
me organize this outing for our students. 


I look forward to visiting your theatre on 
future occasions. 

@ 
The English department members of 
Lord Beaverbrook High School would 
like to thank you for arranging for 
complimentary passes to current 
screenings of Hamlet. Ms. Sharon Mills 
has been extremely helpful to all of us in 
arranging for tickets at times convenient 
to each teacher. 


Our shool was not invited to attend the 
preview of the film. We felt this was a 
considerable oversight since this school 
is the largest in the province with over 
2200 students. Ms. Mills corrected that 
oversight both efficiently and pleasantly. 


(Editor’s Note - Hamlct groups from 
Lord Beaverbrook numbered well over 
500) 

co) 
The following letter was sent to Ron 
Emilio by Victoria Newman. 


"T have been an employee of Famous 
Players since July 1987 and feel that it 
would be in your best interest to know of 
a manager that is of outstanding ability. 


Mr. Mark Smaal, manager of Capitol 6, 
Victoria, has also served your 
organization for a number of years. His 
skill as a manager, in my and many of 
my co-workers opinion, goes above and 
beyond his call of duty. Many times he 
has gone out of his way to make both 
staff and customer feel comfortable. 


In July of 1987 Mr. Smaal became 
manager of the brand new theatres, 
University Cinemas 4 in Victoria. 
During this period before his promotion 
to the Capitol 6 he encouraged a sense 
of teamwork among all staff. This was 
accomplished through social events 
which Mr. Smaal would arrange varying 
from staff parties to sporting events 
which Mr. Smaal would arrange. Once 
Mr. Smaal was promoted to the Capitol 


6, he again formed staff there into an 
effective team. Not only did he 
accomplish this, but he saw the need for 
both theatres to work together. 


As you know, happy staff equals happy 
customers. I think that Mr. Smaal 
should be commended for his work as 
past manager of University Cinemas 4 
and current manager of Capitol 6." 


John Dake of the Gateway Six 
Cinemas is Brampton sent us the 
following note: 


"A regular guest of our theatre has, in the 
past, been in need of a wheelchair and 
just recently has been able to function 
without it. 


During his visits the customer and 
several of my staff members have come 
to know each other on a first name basis 
due to that little extra attention and care 
shown by the staff. 


He was so impressed with the way he 
has been received on his visits that he 
has donated his wheelchair, in 
appreciation to the Gateway, so it may 
be used by those who may require the 
same care he once needed." 

@ 
This Ictter came from a customer who 
had visited a theatre, experienced 
some trouble and wrote the Public 
Relations department. She took the 
time to write again..... 


"Last night my guests and I enjoyed a 
very pleasant evening at your Bayview 
Village cinema. The staff at both the 
entrance and counter were pleasant and 
professional. The theatre manager was 
very gracious and went out of his way to 
speak with me. We look forward to 
viewing many more movies at the 
Bayview Village location and I thank 
you for your kind response to my letter 
of complaint. 


Please ensure that the staff at Bayview 
Village is made aware of their improved 
efforts and the impact it had on this 
patron." 

@ 
It seems that our customers lose their 
wallets at an alarming rate and we have 
received letters thanking our staff for 
their honesty in returning lost wallets 
and their concern in making sure that 
this is done as quickly as possible. 
These are examples: 


To John Tolias, an usher at Cinemas 
du Pare: "Thank you very much for 
your kindness in handing my calculator 
to Mr. Pico after it had fallen out of my 
pocket. It was very important to me to 
get it back, not only because it cost quite 
a lot of money, but also because it 
contained a considerable amount of 
information which I need." 


To Jean, the cashier at the Market 
Mall: "A short note to express my 
sincere thanks and appreciation to you 
and your cashier, Jean, for returning my 
wallet which I carelessly left at the box 
office on Sunday afternoon. It is 
refreshing to know there are people who 
still consider integrity and responsibility 
over personal gain. Famous Players 
should be proud to have employees of 
such calibre." 


To Paul Cohen at the Lethbridge 
Centre: "J phoned the Centre Cinemas 
at 12:15 am and spoke with Mr. Cohen. 
He was very, very helpful and kind. He 
went to look for my wallet for me and 
when he found it, he delivered it to my 
place at 1:30am. I was greatly 
appreciative of what he had done for 
me. He went out of his way to help. 
Thank you very much." 


To Wendy Moore, our assistant 
manager at Windsor’s Devonshire 
Cinemas: "This is to compliment you 
on your employee, Ms. Wendy Moore. 
My daughter left her purse in the theatre 
after the late show. Ms. Moore had 
been extremely nice to us and helped us 
to find her purse. She had to come 
during the middle of the night. I think it 
was beyond the call of duty." My 
congratulations to you for selecting such 
a wonderful employee and our thanks to 
you and everyone who worked that 
night in the theatre." 


To one of our ushers at the Fairview, 
Montreal: "After calling your manager 
to explain that I had lost my wallet he 
told me he would speak to his staff. I 
must admit that I had little hope of 
recovering my wallet. Within an hour, 
however, I received a call informing me 
that my wallet had been found by one of 
the ushers and returned intact. I wish to 
to send my gratitude to this young and 
honest usher and to your organization." 


